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History of The Washington Post

• The Washington Post began publishing in 1877. It had a circulation of 10,000, contained 
four pages and cost three cents a copy.

• In 1933, it was purchased out of receivership by the Meyer (Graham) family.

• In 1972, The Washington Post was infamous in reporting on and playing a large part of 
exposing the Watergate scandal. 

• In 1984, The Post initiated a redesign of the paper emphasizing clarity, placement and 
reader ease. This was the first complete redesign of the paper in fifty years.



The Era of Bezos

Source: CNN Business 

• In 2013, Jeff Bezos bought The Washington Post. 

• “…help transform the Post from a local print-focused publication to a globally recognized 
digital brand” (Donald Graham).

• ”It seemed to us that ownership by somebody who had immense knowledge of the future, 
of technology, of ways to deliver information to readers brought a big plus with it” (Donald 
Graham).

https://www.cnn.com/2019/08/16/media/jeff-bezos-donald-graham/index.html




Visualizations I liked



Visualizing 
Voter Data 
Source: The Washington Post

Additional Information: The Washington Post

https://www.washingtonpost.com/graphics/politics/2016-election/exit-polls/
https://www.washingtonpost.com/graphics/politics/2016-election/2016-election-graphics/?tid=graphics-story


Mapping Diversity to Geography
Source: The Washington Post

https://www.washingtonpost.com/graphics/2018/national/segregation-us-cities/


Tackling Gun Violence 
Source: The Washington Post

https://www.washingtonpost.com/graphics/2018/national/mass-shootings-in-america/


Exploring Technological Development
Source: The Washington Post

https://www.washingtonpost.com/graphics/2017/entertainment/tech-generations/


Visualizations I disliked



Exposing Ownership of Organic Brands 
Source: The Washington Post

https://www.washingtonpost.com/graphics/business/organic-brands/


Exploring the Impacts of a Trade War 
Source: The Washington Post

https://www.washingtonpost.com/graphics/business/trade-exposure/


Connecting to Jaques Bertin

The examples use:  
• Color Hue 
• Color Value 
• Colour Intensity
• Size  (Point and Line)



Questions 

1. Without Bezos role in shaping the newspaper would the graphics department be as 
comprehensive? 

2. What other trends do you see in data journalism that The Washington Post could 
explore?

3. Which Retinal Variables do you think the Washington Post Graphics Departments utilize? 
Is there more variables they should be using?



Thank you!
For the Washington Post twitter feed | @PostGraphics

https://twitter.com/PostGraphics?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor

